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SFMOMA ANNOUNCES $10 MILLION GIFT FROM AT&T

Funds allow SFMOMA to guarantee free admission one day per month—in
perpetuity—to attract new audiences and provide access for all

First Tuesdays are always free, thanks to AT&T.

SAN FRANCISCO—April 3, 2008—The San Francisco Museum of Modet (SFMOMA) today announced a $10
million gift from AT&T for ongoing support—in perpetuity—the Free First Tuesdays program. As a result of this
generosityFirst Tuesdays are alwaysfree, thanksto AT&T. This partnership represents SFMOMA and AT&T'’s
shared goal of providing free museum access to the dieenseunities of San Francisco and the Bay Area gelar
The announcement of the gift was made today at a growaildibgeevent at the future site of SFMOMA’s new Rooftop
Garden, which will sit atop a parking garage formerly ewby AT&T.

“Over the years, AT&T has been a wonderful neighboraagceat supporter of the museum’s efforts to reach out
to and build its audiences, and for this we are madefyl. With AT&T’s generous support of the Free FirstSday/s
program, SFMOMA will be able to guarantee that Bay Ae=adents, students, and all community members will be
able to view, experience, and learn about modern artdropiorary art through our exemplary exhibitions and public
programs,” said SFMOMA Director Neal Benezra.

“We’d like more people from all walks of life to experienihe magic of modern art,” said Ken McNeely, president
of AT&T California. “This gift is AT&T’s way of ensuringhat more people are exposed to the exceptional art at
SFMOMA.”

“Free First Tuesdays provides opportunities for the publengage with modern and contemporary art. By
supporting this important program, AT&T is helping the museonmect to the wide-ranging audiences that make up

our Bay Area community. We are incredibly grateful tofATfor supporting us in this effort,” Benezra continued.

First Tuesdays are always free, thanks to AT&T.

Free First Tuesdays designed to provide free admission on the first Tyestlavery month. The program historically
attracts Bay Area residents, tourists, students, andhcoity members at large, including those that may notwike

have access to art education and museum experiences.
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On the first Tuesday of every month, SFMOMA waives adioisfees for all visitors. Visitors get free access
the museum’s offerings, including lectures and filmesoings about artists and art-related topics that éeeedfin
conjunction with exhibitions and the museum’s collectidmeSe talks are presented by curators and prominentgisiti
lecturers; they provide stimulating visual and intellelclxgeriences and promote a deeper understanding sibaatid
their work.

“We believe that art endures. Up close and personalemaand contemporary art, in particular, communicatds an
demonstrates how a culture defines and expresses itselfatraost always with intense passion and skill. As a
company in the business of communication, it's that passpmbined with skill and talent, with which AT& Tedes

affiliation,” said McNeely.

How the AT&T gift came about

While the partnership between SFMOMA and AT&T has Heag and meaningful, it was strengthened in 1999 when
AT&T decided to build a parking garage on Minna Street beBFIAOMA, near AT&T’s California headquarters. The
museum’s support and advocacy at the time was a key fadter company’s ability to build what is today known as
the SFMOMA Garage, and the partnership that evolvedi¢fwrthose combined efforts deepened over the years.

As a result, when SFMOMA approached AT&T about its @airbuild the Rooftop Garden and the need for the
air rights over the garage in order to do so, AT&T wagee to not only facilitate the building of this important
community gathering place, but to support the museum antetheborhood that had embraced it for so many years.

Recently, AT&T moved its California headquarters salvblocks away and thus sold its signature building and the
accompanying garage. It was important to AT&T, howeteeleave behind a legacy and help ensure the futtalyi
of the museum. While AT&T will always have an importaahnection to the Rooftop Garden, the museum and AT&T
agreed that financial support, in keeping with AT&T’s fundpniprities, could best be utilized by ensuring free acces
to the museum for years to come. What resulted wasxtismely generous gift of $10 million, which will make it

possible for all to enjoy the museum and the Rooftop Gdrde of charge on the first Tuesday of every month.

* * *

Museum hours: Open daily (except Wednesdays): 11 a.m. to 5:45 p.m.; ogefHatsdays, until 8:45 p.m. Summer hours
(Memorial Day to Labor Day): open at 10 a.m. Closed Wedhgs and the following public holidays: New Year's DayrBoof
July, Thanksgiving, Christmas. The Museum is open the Wddpé®tween Christmas and New Year’s Day.

Koret Visitor Education Center: Open daily (except Wednesdays): 11 a.m. to 5:30 p.m.; opefhlatsdays, until 8:30 p.m.
Summer hours: open at 10 a.m.

Admission prices. Adults $12.50; seniors $8; students $7. SFMOMA members altileshil2 and under are admitted free.
Thursday evenings after 6 p.m. admission is half-price. if$teTuesday of each month admission is free.

SFMOMA is easily accessible by Muni, BART, Golden Gatarigit, SamTrans, and Caltrain. Hourly, daily, and morghhking is
available at the SFMOMA Garage at 147 Minna Street. &dimpg information, call 415.348.0971.

Visit our Web site at www.sfmoma.org or call 415.357.4000 for mor e infor mation.

The San Francisco Museum of Modern Art is supported by a larsay of contributors who are committed to helping adwvitsc
mission as a dynamic center for modern and contemporaiigor annual support is provided by Koret Foundation Fundsyivel
and Walter Haas Jr. Fund, and Grants for the Arts/SaniBcartdotel Tax Fund. KidstART free admission for childi&nand under
is made possible by Charles Schwab & Co. Inc. Thursday evkalfigrice admission is sponsored by Banana Republic.
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