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FIFTH ANNUAL KEEPING IT REEL FESTIVAL

TO SHOWCASE YOUNG LOCAL TALENT AT SFMOMA

The San Francisco Museum of Modern Art Teen Visionaries (SFMOMA_tv) and the Youth Leadership Institute’s Friday Night Live (FNL) program will present youth-made films and videos and performances in the fifth annual Keeping It Reel Youth-Made Media Festival, appearing at SFMOMA on May 23, 2003, at 3 p.m. in the Phyllis Wattis Theater. Founded in 1999 and organized entirely by students, the festival showcases exciting new film and video projects as well as performances by Bay Area youth. The deadline for entries is April 20, 2003.

SFMOMA_tv is an after-school program administered by the SFMOMA Education Department. “Giving teens the opportunity to express, discuss and engage with art and artists, the program aims to strengthen students’ connections to their peers, the Museum and the arts community at large by providing an accessible forum in which to explore artistic processes and ideas,” said SFMOMA’s Tana Johnson, co-organizer of the festival. The Youth Leadership Institute’s FNL program builds partnerships for positive and healthy youth development by involving teens as active leaders and resources for their communities. FNL is committed to the prevention of drug and alcohol abuse and works with young people to develop skills promoting healthy lifestyles within their schools, communities and families.

A collaborative project of SFMOMA_tv and FNL, Keeping It Reel encourages students to use film and video as tools for exploring community activism, achieving personal expression, gaining technical expertise and debunking stereotypes of youth in media. The program offers emerging young artists a forum for their work and an opportunity to engage in open dialogue with community members. Keeping It Reel tickets, available at SFMOMA, are $5; the event is free for children, middle school and high school students with valid ID. Tickets include admission to a post-screening reception, where young artists and audience members are invited to exchange ideas about the work.

*     *     *

Hours: Open daily (except Wednesdays) 11 a.m. to 6 p.m.; open late Thursdays until 9 p.m.; summer hours (Memorial Day to Labor Day) 10 a.m. to 6 p.m.; closed Wednesdays and the following public holidays: Thanksgiving, Christmas, New Year’s Day. 

Admission prices: Adults $10; seniors $7; students with ID $6. SFMOMA members and children twelve and under are admitted free. The first Tuesday of each month admission is free. Thursday evenings, 6 to 9 p.m., admission is half price.

SFMOMA is easily accessible by MUNI, BART, Golden Gate Transit, SamTrans and Caltrain. Hourly, daily and monthly parking is available at the SFMOMA Garage at 147 Minna Street. For parking information, call 415/348-0971.

Visit our Web site at www.sfmoma.org or call 415/357-4000 for more information.

The San Francisco Museum of Modern Art is a private, not-for-profit institution supported by its members, individual contributors to Donor Circle, corporate and foundation support, federal and state government grants and admission revenues. Annual programming is sustained through the generosity of Grants for the Arts/San Francisco Hotel Tax Fund and The James Irvine Foundation. Thursday evening half-priced admission is sponsored by Banana Republic. Online sponsor: BayArea.Citysearch.com. Reduced admission for seniors is sponsored by 

Pacific Bell.

Education Programs at SFMOMA are made possible by the Koret Foundation, Bank of America Foundation, and the Flora Family Foundation. Additional support is provided by  the California Arts Council; MetLife Foundation;  Robert and Helen Odell Fund; SBC; Wells Fargo; Cathy Kalin and Eva Klein, 2002 Carole and Robert McNeil Docent Award recipients; the Bothin Foundation; AEGON Transamerica Foundation;  The Georges DeBatz Trust for the Arts; McKesson Foundation; Gap Foundation; Mervyn’s; The Morrison & Foerster Foundation; Stanley S. Langendorf Foundation; Loomis, Sayles & Company, LP; and the Morris Stulsaft Foundation.

KidstART free admission for children twelve and under is made possible by The Charles Schwab Corporation Foundation.  
#     #     #

